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Brand storytelling is a powerful way to build lasting 

connections with your audience. Compelling stories 

engage consumers, elicit emotion and foster loyalty, 

forging a meaningful relationship that goes far 

beyond product and service. 

 

Forbes, 2018 



Storytelling should embody the voice, culture, and 

DNA of the organization from which the stories 

emanate. When authenticity is put forward as the 

priority, the emotive stories will generate themselves as 

the organic byproduct of an authenticity-based focus to 

harvesting stories from inside the brand. 

 

Forbes, 2018 



People want to feel that they know and understand 

you in a way that they do characters in a novel.  

 

Do this effectively, and the phone won’t stop 

ringing…. 



There’s a niche for everything. 

 

With today’s digital marketing tools, content can be segmented to 

incredibly granular audiences with results tracked for ROI. 



LinkedIn Job Title: Storyteller  



Until very recently, the ubiquitous power of big brands and old 

media excluded many industries from the narrative. 

 

Why would a local accountancy firm advertise before a movie? 

 

How could a start up manufacturer of kitchen equipment with 

no budget afford TV advertising?  



https://www.youtube.com/watch?v=3OmpnfL5PCw


"I started Will It Blend with just a $50 budget," said 

Tom Dickson, Founder, Blendtec.  

 

The results have helped propel Blendtec onto an 

international stage where our blenders have been 

showcased for their powerfully advanced technology 

and premier blending ability." 
 



•American Made. Blendtec is a family-owned company with all its products 

designed and assembled in the USA. 

 

•Premier Warranty. Blendtec's commitment is, "We believe in our blenders so you 

can too." Products come equipped with an industry-leading warranty. 

 

•Durable & Safe. Blendtec blender blades are blunt instead of sharp and spin at 

over 200 miles per hour and can pulverize virtually anything. The blade is 80% 

thicker and 30 times stronger than any other blade on the market. The blunt blade 

also allows for safe and easy cleaning. 



You need to build an ongoing community of trust and 

interest around your brand and its stories. 





Before your content can resonate with your audience, 

you need a clear sense of your brand’s personality 

and an understanding of your audience persona. 

 

This knowledge forms your strategy. 





1) Branding 

 

• Visual Corporate Identity 

• Tone of Voice 

• Key products & services 

• Key people (personas and identities) 

• USPs 



Audience 



Brand 

1) What are your core products or services? 

2) What makes you different from your competitors? 

3) What is your brand personality/tone of voice? Academic, formal, 

playful, humorous? 

 

Audience 

1) What questions to do new customers have about what you do? 

2) What concerns do potential clients have about buying your 

product/service? 

Abridged brand and audience strategy 



Denny’s uses humour and self deprecation to position itself as a fun 

alternative to more famous alternatives. 





Brand 
 

1) What are your core products or services? 

Social media management with integrated content writing, 

video production, graphic design. 

 

2) What makes them different from your competitors? 

All work done in-house, mixed international and local team 

 

3) What is your brand personality/tone of voice? Academic, 

formal, playful, humourous? 

Friendly, fun expert 

 

Abridged Lexicon brand and audience strategy 



Abridged Lexicon brand and audience strategy 

Audience 
 

 

1) What questions to do new customers have about what you do? 

How to grow FB/LinkedIn following; how to measure success; what is the right 

social media strategy for my business? 

 

1) What concerns do potential clients have about buying your product/service? 

Price, outsourcing reputation, unfamiliar with company/company’s people 

(trust), ROI 







Turn your brand, USPs and audience questions 

into content sections 

 

1.Article 

2.Explainer video/interview video 

3.Infographic 





Stuart Kelly 

SKelly@webershandwick.com 

http://www.webershandwick.com/ 

David Norcross 

David@lexiconthai.com 

www.lexiconthai.com 
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