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CHINA CONTRIBUTE 21% OF 
WORLD TOURISM INCOME

Forecast 


2018 - 156 million


2022 - 200 million


2027 - 300 million


2030 - 400 million


SOURCE: COTRI 2017
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WHERE THEY CAME FROM 
WHERE THEY GO 

10 TOP DESTINATION 
TOURIST 2017 

1.THAILAND 
2.JAPAN 
3.SINGAPORE 
4.REPUBLIC OF 
KOREA 
5.MALAYSIA 
8.U S A 
7.INDONESIA 
8.VIETNAM 
9.PHILIPINES 
10.AUSTRALIA 

SOURCE: UNWTO
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THAILAND 
2017 : 9.828.200  
(Increase 10.67%  from total 2016 :  8.779.116 )

Distribution :  
Bangkok: 52.13%, Phuket: 29.78%, Chon Buri: 28.62% , 
Chiang Mai: 18.20%, Krabi:  9.20%  Surat Thani: 3.42% 

Source : Wikipedia 

TAT Intelligence Centre
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Total Chinese Tourist arrival Jan - Sept 2018 : 8.476.049 
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FREE INDEPENDENT TRAVELLERS 
(F.I.T) INCREASED +8.6 % 



THE CHINESE TRAVELLER’S 
JOURNEY  
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KEY OPINION LEADER ( KOL ) 
SOCIAL MEDIA 

7



CHINA FIRE WALL & RESTRICTION 
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USE THE ‘ CHINA VERSION ’
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Book Online

Tour Company

Book direct with airlines

Book direct with the hotels

Credit card promotion

TREND OF BOOKING 
How Chinese Travellers book their travel activities in 

Thailand year 2017 vs 2016  



OTA HOLD SIGNIFICANT ROLES
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Honestly you won't like…Do not expect direct 
bookings to cover the China marketing cost

MAJOR MISCONCEPTION ABOUT 
GETTING DIRECT BOOKING 
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China’s digital : working with OTA, digital payment, social media, localise website 

Convenience : safety, friendliness of people, amenities, informations & menus in Chinese 

Experiences : local attraction, nature/scenery, adventure,  luxuries  

UNDERSTAND & ACCOMMODATE 
THEIR NEEDS 
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