


● The key elements of optimised landing pages

● How to optimise a landing page for SEO – rankings 

● How to optimise a landing page for Paid traffic - conversions

● Live feedback on landing pages from attendees

● Q&A and live examples

AGENDA FOR TODAY



Scan the QR code to submit your landing page and we 
will analyze it together at the end of this workshop

BEFORE WE BEGIN...





QUESTION - What is a Landing Page?

“A landing page is a standalone web page that serves as an 

entry point to your products or services”



Landing pages should be an integral component of your inbound 

marketing strategy, with companies seeing an average 55% 

increase in leads when increasing their number of landing pages.

DID YOU KNOW?

https://blog.hubspot.com/blog/tabid/6307/bid/33756/Why-You-Yes-You-Need-to-Create-More-Landing-Pages.aspx?__hstc=191390709.4e4c7af1432935f3def6a99c650712b5.1480105472417.1480344618001.1480424151577.3&__hssc=191390709.1.1480424151577&__hsfp=1909100
https://blog.hubspot.com/blog/tabid/6307/bid/33756/Why-You-Yes-You-Need-to-Create-More-Landing-Pages.aspx?__hstc=191390709.4e4c7af1432935f3def6a99c650712b5.1480105472417.1480344618001.1480424151577.3&__hssc=191390709.1.1480424151577&__hsfp=1909100


Relevance Of Headlines & Content

KEY ELEMENTS OF 
LANDING PAGES 

Strong Offer

Strong CTA (Call to Action) 



SEO Landing Page

TYPES OF LANDING PAGES

PPC Landing Page

The objective is to rank the 
page while being mindful of 
any changes in conversions 

The objective is to convert 
as many page visitors as 
possible.



Optimising a Landing Page for SEO 



Optimising a 
Landing Page for 
SEO 

Your website doesn’t rank on search 
engines… your website pages do. 



Optimising a 
Landing Page for 
SEO 

Where do you optimise for your keywords? 

✔  Your URL

✔  Your Page Title

✔ Meta description 

✔ Your H1 Header

✔ Your H2 - H3/4 subheadings, where possible.

✔ Sprinkled throughout the text content, 4-5 times per 500 words.

✔ In internal links pointing to other important pages on the site.

✔ Alt tags for images, if possible



Here’s an example of 
how we do it ….



TIPS FOR CHOOSING 
KEYWORDS

Choosing main keywords

1. Use keyword rank checking tools (like ahrefs, moz, semrush)  to 

see which keywords you currently rank for and where you rank 

for your main keywords/ phrases.

2. Use keyword research tools (like the Google Keyword Planner 

tool) to identify new keywords with sufficient search volumes 

and low competition to add into your SEO strategy. 

3. Pay attention to keyword types - short tail vs long tail, buyer 

intent vs informational, etc. You can also search for your 

keywords on Google and investigate the SERP results to see 

what kind of pages show up. 

https://ahrefs.com/
https://moz.com/
https://www.semrush.com/
https://ads.google.com/home/tools/keyword-planner/
https://ads.google.com/home/tools/keyword-planner/


TIPS FOR CHOOSING 
KEYWORDS

Choosing keyword variations 

Variations of your main keywords are important because people might 
search for the same thing in different ways, and we have different 
names for the same things. 

To find relevant and popular keyword variations you can use tools like 
MOZ, AHREFS, SEM Rush, Google Keyword planner, Google Search, 
Google Trends and others. 

For example, soccer vs football, shades vs glasses, specks (spectacles) 
vs specks (spots).

Bonus tip: Don’t forget to run the sites of your competitors through 
these tools to find keywords and keyword variations they are ranking 
for.

Similar Keywords

Main Keyword : Fresh coffee beans

Variations : 
● Best fresh coffee beans
● Fresh coffee beans delivered
● Fresh roasted coffee beans
● Fresh coffee beans online
● Organic fresh coffee beans
● Gourmet fresh coffee beans 
● Fresh coffee beans for sale

Target on 1 
page 

Not so similar keywords

Main Keyword : Fresh coffee beans

Variations : 
● Columbian coffee beans 
● French roast coffee beans 
● Fresh Arabica beans 
● Imported fresh coffee
● Coffee beans delivery

Consider adding 
on a new page

https://analytics.moz.com/pro/keyword-explorer
https://ahrefs.com/keywords-explorer
https://www.semrush.com/features/keyword-research/
https://ads.google.com/home/tools/keyword-planner/
https://www.google.co.th/
https://trends.google.com/trends/?geo=TH


ELEMENTS OF AN SEO 
LANDING PAGE

● Optimise your page url using the keywords you want to rank for without keyword stuffing.

● Keyword: iPhone Repair

● Examples:

https://www.drsmartphone.net/en/our-services/iphone-repair-ipad/

https://www.smileitservice.com/iphone-repair

https://support.apple.com/en-me/iphone/repair/service

https://www.drsmartphone.net/en/our-services/iphone-repair-ipad/
https://www.smileitservice.com/iphone-repair
https://support.apple.com/en-me/iphone/repair/service


ELEMENTS OF AN SEO 
LANDING PAGE

● Main Keyword + variations in:

Title: Place the main keyword as close to the front of your title as possible. (Max 580 pixels)

Meta: Naturally use your keyword or variations in the meta description. These can be bolded by Google and 

will help your listing stand out and increase click through rates. (Max 920 pixels)

Use: https://totheweb.com/learning_center/tool-test-google-title-meta-description-lengths/

https://totheweb.com/learning_center/tool-test-google-title-meta-description-lengths/


● Text Copy & Header structure 

Keywords: Use your main keyword and keyword 
variations with moderation in the headings and content.

Header structure: Create a clear H1 to H3/4 Header 
structure.

ELEMENTS OF AN SEO 
LANDING PAGE

H1

H2

H2

H2

H3



ELEMENTS OF AN SEO 
LANDING PAGE

● For images create keyword optimised:

URLs

Alt tags 

Titles 

File sizes < 100kb 

https://res.cloudinary.com/media/catalog/product/i/p/iphonex-silver-screen.jpg

https://res.cloudinary.com/cenergy-innovation-limited-head-office/image/fetch/c_scale,q_70,f_auto,h_740/https://d1dtruvuor2iuy.cloudfront.net/media/catalog/product/i/p/iphonex-silver-34br-34fl-2up-us-en-screen.jpg


ELEMENTS OF AN SEO 
LANDING PAGE

Use tools like Screaming Frog to find all the images on your website that need adjusting

https://www.screamingfrog.co.uk/seo-spider/


ELEMENTS OF AN SEO 
LANDING PAGE

● Use keyword optimised internal links
 linking to other important  pages on the website.



ELEMENTS OF AN SEO 
LANDING PAGE

● Create clear CTA’s for your main business goal.



ELEMENTS OF AN SEO 
LANDING PAGE

● Choose the right schema markup:

Help Google understand your pages better with microdata markup. It can use this information to add rich 

snippets and other features to your search results. Add structured data to your page using schema.org.

Check for any errors or issues with the Google Structured Data Testing tool: 

https://schema.org/
https://search.google.com/structured-data/testing-tool/u/0/


ELEMENTS OF AN SEO 
LANDING PAGE

● Optimise your site for Mobile (UX & UI)

Use tools like Google Search Console & Think With Google to get you started.

https://search.google.com/search-console/welcome
https://www.thinkwithgoogle.com/feature/testmysite/


ELEMENTS OF AN SEO 
LANDING PAGE

● Fast loading speed

Have your site load in approx. 1 (one) - 3 (three) seconds on desktop and mobile devices.

 Use tools like Pagespeed Insights and GTMetrix for a more detailed insight on your page speed, 

issues and recommendations on how to improve.

https://developers.google.com/speed/pagespeed/insights/
https://gtmetrix.com/


Optimising a Landing Page for PAID ADS 



Optimising a 
Landing Page for 
PAID ADS

3 critical parts of an effective landing page

1. Headline

2. Benefits

3. Call To Action (CTA)



10 STEP LANDING PAGE 
FORMULA

Step 1.   Get Attention (Headline)

Step 2.   Identify the Problem Step

Step 3.   Provide the Solution 

Step 4.   Present your Credentials 

Step 5.   Show the Benefits 

Step 6.   Give Social Proof

Step 7.   Make Your Offer

Step 8.   Give a Guarantee

Step 9.   Inject Scarcity - urgency

Step 10.   Call to action 

YOUR COMPANY NAME

ATTENTION GRABBING HEADLINE

SECONDARY HEADLINE

Problem & Solution
Lorem ipsum dolor sit amet, 
consectetur

● Benefit 
● Benefit 
● Benefit

A Testimonial 
Lorem ipsum dolor sit amet, consectetur adipiscing elit,

SIGN UP NOW

1

3

5

6

7

10



WHAT MAKES A GOOD 
HEADLINE?

Clarity

A headline should never be ambiguous, vague, or beat around the bush with metaphors. It gets right to the 
point and connects with the visitor as soon as he or she lands on the page.

Relevance

Your headline and the ad connected to it must have message match and be relevant to each other. If your ad 
says “free trial” and your landing page headline doesn’t mention a trial, then you can bet your visitors will 
bounce.

Empathy

All great headlines empathize with the visitor’s problem. Headlines demonstrate benefits of the product and 
reassures visitors that their problem can be solved.



WHAT MAKES A GOOD 
HEADLINE?



CTA

Benefit

Matching Headline

Landing page url 
https://wordpress.com/create/

WHAT MAKES A GOOD 
HEADLINE?

https://wordpress.com/create/


A feature is what something is
A benefit is what users can do or accomplish with it.

For example...

We have an app that helps you 
find local restaurants?
...Which means?

You can find the best places to 
eat.
...Which means?

You won’t waste quality time 
with your family on bad 
experiences.

SELL BENEFITS NOT 
FEATURES



SELL BENEFITS NOT 
FEATURES



❌ Don’t use too many different CTA’s on one page, avoid clutter 

❌ Don’t use generic call to action text (Submit, Send, Contact Us)

❌ Don’t link your CTA to your homepage

✔Use multiple CTAs on long landing pages but offering the same thing!

✔Use personalisation in your CTAs

✔Link CTAs to your conversion event (sign up form, phone call, payment page)

✔Make sure CTAs are clear, simple, and tells users what to do (Download, Register, Get Your xyz..)

CALL TO ACTION!



CALL TO ACTION!



Optimising a 
Landing Page for 
PAID ADS 

A Quick Checklist for PAID ADS Landing Pages

✔  Keep the messaging clear and consistent on the ads and landing page

✔  Use a matching attention grabbing headline with your value proposition 
above the fold

✔ Use a strong Call to Action above the fold

✔ Use a single value proposition and call to action on the landing page 

✔ Highlight benefits to emphasize the offer’s value as easy to understand 
bullet points

✔ Use video if possible and add social proof elements

✔ A/B Testing



Some examples...

https://www.odoo.com/pa
ge/website-builder

Keyword: website creator

https://www.odoo.com/page/website-builder
https://www.odoo.com/page/website-builder


Some examples...

https://www.wix.com/

Keyword: website creator

https://www.wix.com/


The Winning 
Recipe 

… doesn’t really exist.

Although there are general guidelines, what works best for your 
business is highly subjective!

This is why continual testing and optimising is the only way to 
improve landing page conversion rates. 



Let’s Audit Your Landing Page ...

Scan the QR code to submit your landing page and 
we will analyze it together at the end of this 

workshop

LIVE CRITIQUE

http://bit.ly/smart-digital-worksheets

Free Landing Page Worksheets

http://bit.ly/smart-digital-worksheets


STAY CONNECTED

Stuart Pollington
stuart@smart-digital.co.th

0982533607
linkedin.com/in/stuartpollington

THANK YOU

mailto:stuart@smart-digital.co.th

