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How MICE will transform the future of Phuket as New Regional MICE Destination?





Phuket
No. of International MICE Travelers 

& Personal Spending

No. of 

Internati

onal 

MICE 

Travelers

2017 2018 2019
Spending

(ML)
2017 2018 2019

M 41,755 52,525 47,091 M 4,297.41 4,763.90 4,203.81

I 64,943 92,656 85,053 I 3,989.36 5,184.84 4,625.33

C 36,310 38,325 33,115 C 3,161.50 3,057.95 2,575.39

E - - - E - - -

MICE 143,008 183,506 165,259 MICE
11,448.2

7

13,006.7

0

11,404.5

3



Phuket
Major Figures of 

Domestic MICE Market

Phuket
Domestic MICE Travelers Spending (ML) 

2017 2018 2019 2017 2018 2019

M
- 139,690 159,542 -

149.4

0 

376.1

3 

I
- 2,965 4,085 -

7.

39 

26.0

9 

C
6,000 413,237 404,438

7.6

9 

520.1

7 

880.

49 

E 710,000 1,476,832 1,296,614 1,998.71 5,860.51 5,166.34 

MICE 716,000 2,032,724 1,864,679 2,006.39 6,537.45 6,449.05 
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City Profile & MICE City Strategy :  Phuket Province

Phuket MICE City Strategy

1. Escaping the middle-income trap by increase 

MICE revenues from increasing number for 

both domestic and int’l MICE travelers and 

increase value-added to MICE services.

2. Increase number of certify MICE business. 

Equip city with infrastructure to support industry 

growth.

3. Increase investment activities and distribution 

wealth across Andaman Province.

4. Generate MICE industry growth, while balance 

common interest of people across all sectors.

5. Enhance Human capital and promote 

collaboration among stakeholders.

Objectives 

1. Support MICE activities as a tool to stimulate 

economy growth and wealth distribution.

2. Promote MICE city Branding through quality 

services.

3. Develop MICE knowledge base and enhance 

MICE support business to meet international 

standards.

4. Promote sustainable practices to create long-

term competitive advantage.

MISSION

"MICE City to create a new experience 

with The Andaman Sea and The Diversity of 

culture"

VISION
Strategy Programs/ ProjectsActions

Promote marketing and 

public relations at 

targeted market 

(Promote)

Enhance product and 

service MICE with the 

community

(Win & Develop)

Develop skills of  

local business to 

support MICE 

industry growth

(Develop)

Upgrade 

infrastructure to 

support MICE 

activities 

(Develop)

1

2

3

4

2.1 Develop products and activities that 

support MICE, connect with 

communities.

2.2. Create opportunities to uplift flagship 

MICE activities.

1.1 Develop marketing channels and 

promoting to target market.

1.2 Promote marketing and create 

branding for MICE destination.

3.2 Enhance skills of local MICE 

operators to meet international 

standards.

4.1 Upgrade physical infrastructure to 

support MICE city activities. 

4.2 Develop modern management 

system to support MICE industry 

growth 

3.1 Encourage city participation to 

support MICE activities.

• MICE @ Phuket Social Media 
Channel

• Phuket branding & marketing 
campaign

• Phuket MICE Planner guide 
project

• Standard Post-Meeting Package 
for Corporate Meeting

• Post MICE Event with Community 
Base Tourism Project

• MICE activities calendar project 
• MICE events flagship upgrade 

project

• Skill enablement for local organizer 
program by TCEB

• Project to promote TMVS to Hotels  
• Provincial Transport Improvement 

Program
• Project of Phuket  International  

Convention Center

• Project to setup Phuket MICE 
contact center

• MICE Interpreter program
• MICE curriculum & Regional MICE 

Academy












